EDITORDEN...

Degerli Okuyucularimiz,

Uskiidar Universitesi iletisim Fakiiltesi Akademik Dergisi Etkilesim'in dérdiin-
cl sayisini sizlerle paylasmaktan mutluluk duyuyoruz. Yola ciktigimiz giinden
itibaren amacimiz iletisim bilimi ve sosyal bilimler alaninda ulusal ve uluslara-
rasi akademisyen ve arastirmacilara katki saglayacak iceriklerle bilimsel bilgi-
nin paylasimina olanak saglamaktir. Bu sayimizda da iletisim konusunu ¢esitli
cercevelerden ele alan orijinal ve derinlikli arastirma, derleme ve kitap incele-
melerinin yer aldigi, 15 makale ve 3 serbest yaziyla sizlerin karsisindayiz.

Bu sayimizda Bilge Yasemin Bégiir ve Omer Ozer, “George Orwell’in Edebi Ga-
zetecilik Anlayisi: ‘Wigan Iskelesi Yolu’ Yapitinin Céziimlemesi” baslikli calisma-
larinda yapiti, edebi gazetecilik 6zelliklerinden yararlanarak incelemektedir.
Calismada sozi edilen yapit icerik analizi teknigi kullanilarak ¢6ziimlenmekte
ve bu yapitin bir edebi gazetecilik Giriind olup olmadigi sorgulanmaktadir.

”

Hasip Pektas, “Gérsel iletisim Tasarimi Olarak Ekslibris ve Dijital Déndisiimii
baslikli calismasinda kitap sahibini tanitan ve o kitabi 6diing alan kisiye sahi-
bini hatirlatan eklibrisin islevlerini, tasarim siirecini, baski tekniklerini, gorsel
iletisim tasarimindaki yerini, 6nemini ve bir tasarim disiplini olarak ekslibrisin
Ulkemizdeki gelisimini ele almaktadir.

~ o

“Alisveris Bagimliligi” baslikli calismalarinda Beyza Ariduru Ayazoglu, Melisa
Aksu, Hiseyin Uniibol ve Gékben Hizli Sayar, alisveris bagimliiginin olusma-
sinda sadece kisisel nedenlerin degil; ailenin, internetin, kredi karti kullani-
minin, sosyal cevrenin, artan reklamlar ve gelisen pazarlama imkanlarinin da
etkilerinin altini cizmektedir. Calisma, satin almaya yol acan kisilik 6zelliklerini
ve psikolojik faktorleri 6zetleyerek, alisveris bagimliligina iliskin kuramlari ta-
nitmaktadir.

Filiz Yildiz, “Ttirkiye'de ilk Giizellik Yarismalari ve Basinin Oncii Rolii: Gen¢ Cum-
huriyet’in Asri Gizelleri” baslikli ¢calismasinda, modern Tirk kadinini goérindr
kilan ve diinyaya tanitma amaci tasiyan gizellik yarismalarini ve basinin bu
organizasyonlardaki onci roliini incelemektedir. Calismada, modern ulus in-
sasinda, kadin ile ilgili uygulamalarin bir 6rnegdi olarak giizellik yarismalari, ba-
sindaki yansimalariyla birlikte aktarilmaktadir.

“Risk Toplumu Séylemlerinin Televizyon Reality Programlarinda Temsili” baslik-
i calismasinda Cem Tutar, ulusal televizyon kanallari icerisinde reality prog-
ramlarin alt tirlerini ele alarak amaca yonelik bir 6rneklem olusturmaktadir.
Calisma bu yolla tespit edilen programlarin modern kaltlGrin getirisi olan risk
duyumu ve belirsizliklerle iliskisini, alana ait kuramsal bir paradigma Gzerinden
irdelemektedir.

Burcu Ozbay, “The Relationship Between Parasocial Theory and Brand Place-
ment” baslikli calismasinda parasosyal etkilesim, parasosyal iliski, parasosyal
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ayrilma, bir karakterin veya bir Gnliintn 6limdndn marka yerlestirme ile iliski-
sini incelemektedir.

“Glokal Reklam ve Metafor: Universite Odrencileri Uzerine Bir Odak Grup Calis-
masi” baslikli makalesinde Cihan Becan, global markalarin Tirkiye'de gercek-
lestirdikleri glokal reklam kampanyalarinda kullanmis olduklari metafor tiirle-
rini ve kiltiirel kodlariincelemektedir. Calismada, global markalarin Tirkiye'de
yayinlanan TV reklamlarinda metafora ne sekilde yer verdigi ve tiiketicinin rek-
lamdaki metaforu nasil algiladidi ortaya koyulmaktadir.

Tudce Ertem Eray ve Pinar Aslan, “Women and Public Relations: A Study on Tur-
key’s Female PR Experts” baslikli calismalarinda Tark kadininin halkla iliskiler
sektériindeki yeri ve 6nemine dair bir degerlendirme sunmaktadir. Calismada,
halkla iliskiler alanindan uzman ve akademisyen kadinlarla Tirkiye'de halkla
iliskiler sektoriinde kadinin yeri ve 6nemi konulu goriismeler yorumlanmak-
tadir.

“Kibris Tiirk Toplumunda Milliyet¢iligin Tarihsel Dinamikleri ve Basin” baslikli ¢a-
lismasinda Eren Ekin Ercan, Kibris Tiirk toplumunda milliyetciligin hangi tarih-
sel dinamiklere yaslandigini ve bunun basin alaninda ne gibi makro yansimalari
oldugunu incelemektedir. Calismada (¢ tarihsel kirilma Gzerinden Kibris Tirk
toplumunda milliyetciligin yikselisi Gzerinde durulmakta, bu yikselis icerisin-
de basinin durumu degderlendirilmektedir.

“Yeni Medya'ya Yénelik ‘Yeni’ Yaklasimlar: Yeni Medya ve Post-Yapisalcilik/Post-
modernizm” baslikli calismasinda Giiven Ozdoyran, yeni medyayi analiz eder-
ken Foucault, Derrida, Kristeva ve Zizek gibi post-yapisalciligin etkili isimleri-
nin argimanlarini tartismaya dahil etmektedir. Boylece hem yeni medyanin
kendisinden iretilen hem de bu ortami anlama ve kavramsallastirma ile ilgili
ortaya cikan “krizleri” anlamlandirip, elestiriye tabi tutmaktadir.

Besna Agdin, “An Analysis on Ambivalence in Cinema: “The Last Tycoon” Elia Ka-
zan”baslikli calismasinda Kazan'in anlati ve gercekgilik bakimindan yapisal ola-
rak en farkli filminin analizini sunmaktadir. Calismada Kazan'in filmlerindeki
gercekgilik, mizansen kurulusu ve “ambivalence” (iki taraflilik, zitlik) kavrami
Uzerinden irdelenmektedir.

“Instagram’da Zamana Yolculuk: Nostalji Algisinin Yeniden Uretilmesi ve Tbt'nin
Kullanim Pratikleri Uzerine” baslikli calismalarinda Betiil Tansel ve Serhat Kaya,
aciimi “Throwback Thursday”in kisaltmasi olan #tbt etiketini ve nostalji kav-
ramini Instagram Uzerinden incelemektedir. Calismada her giin yaklasik 450
milyon paylasimin yapildigi #tbt etiketi, derinlemesine gérismeler gercekles-
tirilerek analiz edilmektedir.

Eser Karatas, “Medyada Kanaatler Uzerine: Kanaat Ureticileri Doksozoflar” bas-
likli calismasinda egemen gliciin toplumu kontrol altinda tutabilmesi ve medya
Gzerindeki etkisinin anlasilmasi acisindan Bourdieu'niin “doxa” ve “doksozof-
lar” kavramlarini ele almaktadir. Calismada doksozof olarak tanimlanan kisi-
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lerin bircok konuda sig bir bilgi birikimine sahip olmalarina ragmen kanaatleri
yeniden {rettigi, bu Uretilen kanaatlerin siyasal erkin istegi izerine ana medya
ve yeni medya kanallari araciligiyla yeniden kurgulanarak nasil yeni toplumsal
pratikler olusturduklari incelenmektedir.

“Misir Filmlerinin Tiirk Sinemasinda Yarattigi Etki” baslikli calismasinda Emel
Akbas, agir melodram tarzindaki Misir filmlerinin Tirk toplumunun kiltirine,
geleneklerine, yasam tarzina hitap etme bicimini degerlendirmektedir. Calis-
masinda Tlrkge sozli Arapca ezgilerle bezenmis bu filmlerin tarihsel ge¢misin
ve ortak kdltdrdn etkisiyle icsellestirilmesi siirecine deginmektedir.

Murat Uluk “Yanlis Bilgiler ve Bilis iliskisi: Suriyeli Miilteci Dezenformasyonuna
Gelen Kullanici Yorumlari Uzerine Bir inceleme” baslikli calismasinda bilissel tu-
tarlilik kuramlari, bilissel yanlilik ile geri tepme etkisi kavramlarinin perspekti-
fiyle bireylerin aksi kanitlarla karsilastiklarinda tutarsizligr sonlandirmak icin
nasil bir séylem gelistirdiklerini ve/veya tutarsizligi azaltmak icin ne gibi yollar
izledigini arastirmaktadir.

Bu sayimiza gerek makaleleriyle, gerekse de serbest yazilariyla katki saglayan
degerli bilim insanlarina tesekkirlerimizi sunmak istiyoruz. Etkilesim'in her
yeni sayisiyla etkilesimi gliclendirmesi dilegiyle, Nisan sayimizda yeniden g6-
rismek Gzere.

Dr. Ozge Ugurlu Akbas
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EDITOR’S NOTE

Dear Readers,

We are proud to share the fourth issue of Uskiidar University Faculty of Com-
munication Academic Journal Etkilesim (Interaction). Since the day we set
out, our aim has been to enable sharing scientific knowledge with content
that will contribute to national and international academics and researchers
in the field of communication and social sciences. Our fourth issue includes fif-
teen articles and three essays, original and in-depth research, review articles
and book reviews which deal with communication studies from several point
of views.

In this issue, Bilge Yasemin Bogiir and Omer Ozer's “George Orwell’s Approach
to Literary Journalism: The Analysis of ‘The Road to Wigan Pier’” article exam-
ines the work by using literary journalistic features. The work mentioned in the
article is analyzed with content analysis method and it is questioned whether
this work is a product of literary journalism.

Hasip Pektas, in his “Exlibris and Digital Transformation as Visual Communi-
cation Design” article, explains exlibris’s features, which introduces the book
owner and acts as a reminder of him; the design process, printing techniques,
its place and importance in visual communication design and the development
of exlibris as a design discipline in our country.

Beyza Ariduru Ayazoglu, Melisa Aksu, Hiiseyin Uniibol and Gékben Hizli Sa-
yar's “Shopping Addiction” article emphasizes that personal reasons are not
the only effective factors on shopping addiction; family, internet, credit card
utilization, social environment, increasing advertisement and developing mar-
keting opportunities are effective as well. The article aims to provide a gen-
eral information regarding shopping addiction and introduce the theories by
reviewing the personality traits and psychological factors that cause buying.

In “The First Beauty Contests in Turkey and the Pioneering Role of the Press: The
Modern Beauties of the Young Republic” by Filiz Yildiz, beauty contests which
presented and introduced modern Turkish women to the world and pioneer-
ing role of the press for such organizations are analyzed. In this article, the
beauty contests, an example of implementations for women during founding
the modern nation, are conveyed with reflections from the press.

In Cem Tutar’s “The Representation of Risk Society Discourses in Reality TV Pro-
grams” article, a sample is created for the purpose of study by considering the
sub-genres of reality programs in national TV channels and the relationship
of such identified reality programs with the risk perception and uncertainties
which come along with the modern culture is examined based on a theoretical
paradigm of the literature.

Burcu Ozbay's “The Relationship Between Parasocial Theory and Brand Place-
ment” article reviews parasocial theory including parasocial interaction, para-
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social relationship, parasocial break up, the death of a character or a celebri-
ty, parasocial attachment and the correlation between brand placement and
parasocial theory.

In “Glocal Advertising and Metaphor: A Focus Group Study on University Stu-
dents”, Cihan Becan investigates the metaphor types and the cultural codes
used in glocal advertising campaigns in Turkey. The article discusses how glob-
al brands have used metaphors on commercials broadcasted in Turkey and
aims to reveal how people understand these metaphors.

“Women and Public Relations: A Study on Turkey’s Female PR Experts” by Tugce
Ertem Eray and Pinar Aslan, intends to make a current evaluation on the role
and the place of Turkish women in the field of public relations. In the article,
female public relations experts and academics have been interviewed with
the aim of detecting the place and importance of women in the field of public
relations in Turkey.

In Eren Ekin Ercan’s “The Historical Dynamics of Nationalism in the Turkish Cypri-
ot and Press”article, the main problematic is the historical dynamics of nation-
alism in Turkish Cypriot society and its macro implications for the press. The
article focuses on the rise of nationalism in the Turkish Cypriot through three
historical fractures, and the macro situation of the press is discussed.

“New’ Approaches to New Media: New Media and Post-Structuralism/Post-
modernism” by Giiven Ozdoyran, analyzes the new media by implicating the
arguments of the influential names of post-structuralism, such as Foucault,
Derrida, Kristeva and Zizek, into the discussion. Hence, the article aims to un-
derstand and criticize the crises produced both from new media itself and its
interpretations.

Besna Agin's “An Analysis on Ambivalence in Cinema: “The Last Tycoon” Elia Ka-
zan” article aims to present an analysis of Kazan’s most structurally different
film regarding its narrative complexities with the concept of realism. In the
article, realism in Kazan's films is analyzed within the mise-en-scéne and am-
bivalence in the narrative.

In “Time Travel on Instagram: Reproduction of Nostalgia Perception and Use of
TBT” by Betil Tansel and Serhat Kaya, #tbt tag, which stands for Throwback
Thursday, and the concept of nostalgia through Instagram is analyzed. The
#tbt tag, with which approximately 450 million shares are made each day, is
analyzed through in-depth interviews.

In Eser Karatas's “On Opinions in Media: Opinion Formers Doxosophs”article, the
concept of “doxa” and “doxosophs”, which Bourdieu has put forward in order
to understand the influence of the dominant power on the society and its ef-
fect on the media, is discussed. In this context, the article examines how new
social practices are formed by reproducing the opinions and reconstructing
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these opinions through the main media and new media channels at the re-
quest of the political power.

In “The Effect of Egyptian Films on Turkish Cinema”, Emel Akbar discusses how
melodramatic films appealed to Turkish society’s culture, traditions, lifestyle
and how these films, which are adorned with Turkish lyrics and Arabic melo-
dies, were internalized in a short time with the effect of historical past and
common culture.

Murat Uluk's “The Relationship Between Cognition and False Information: A
Study About User Reviews of Disinformation on Syrian Refugees” article aims
to investigate how individuals express their feelings and / or reflect inconsist-
ency when faced with opposite evidences in the light of cognitive consistency
theories and the concepts of cognitive bias and backfire effect.

We would like to express our gratitude to the esteemed scholars who con-
tributed to this issue, both with their articles and book criticisms. We hope
to strengthen the interaction with every new issue of Etkilesim (Interaction)
and are expecting your contributions for our April issue.

Ozge Ugurlu Akbas, PhD
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